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Abstract: The aim of the study is to determine the perceptions of permanent residents on the impact of foreign
second home owners on the socio-cultural and economic life of the city, and the residents’ level of satisfaction
in terms of living with them. As part of the research, a questionnaire study was carried out with 453 residents
who reside in areas where there is a predominance of second home owners. The Second Home Tourism Impact
Scale (SHTIS) was developed to measure the impacts of second home owners. In the results of the exploratory
factor analysis (EFA), four main factors were identified to be associated with residents’ perceptions of the socio-
cultural and economic impacts of second home owners. These factors included socio-cultural benefit, socio-
cultural cost, economic benefit, and economic cost. These factors were then affirmed by confirmatory factor
analysis (CFA). According to the main findings of the study, the residents believe that while foreign owners
increase the economic costs, they also generate major economic benefits to their lives. In terms of socio-cultural
aspects, they stated that second homes owners caused more positive effects compared to the negative ones.
Moreover, it was identified that although the residents are not dissatisfied with the foreign owners, they do not
support the foreign owners to have more estates and be entitled to easier conditions to buy them.

Keywords: second home tourism; socio-cultural impact; economic impact; permanent residents

Introduction

Today, as unemployment rates and cost of living have increased and dramatic changes have taken
place in weather and environmental conditions, people have been driven to relocate, the result of
which has been an increase in migrations between regions, countries, and continents (Podra, Levkiv,
Koval, Petryshyn, & Bobko, 2020; Van Hear, Bakewell, & Log, 2018). Certainly, migrations can simply be
motivated by the desire to improve the social status and other arbitrary reasons. These latter
migrations are related to tourism (Breuer, 2005) and are commonly seen in societies which have high
levels of economic welfare and standards of living (Lanzara & Minerva, 2019). Reasons associated with
climate conditions, living standards and the desire to have homes near the seaside govern the desire
of the people who live in these societies to have estates in other regions or countries (Abdul-Aziz, Loh,
& Jaafar, 2014; Wong & Musa, 2017). These estates largely serve as second homes, which variably are
referred to as vacation homes, recreational homes, summer homes, weekend homes, and cottages.
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The second homes range in type from non-mobile apartments, villas, and semi-mobile caravans to
tents and movable sailing boats (Hall & Midiller, 2004).

The purchase or rental of estates in any destinations by foreigners has led to the emergence of
second home tourism (Nouza, Olafsdéttir, & Saepdrsdéttir, 2018; Williams, King, Warnes, &
Patterson, 2000). As part of the accommodation sector, second homes feature strongly in modern
tourism, for domestic and foreign tourists alike. They, therefore, contribute to the regional
economies in most tourism destinations (Hall & Mudller, 2004). This situation in and of itself has
resulted in the growth of the second home tourism industry. Today, one of the most popular
destinations for second homes is the Mediterranean tourist region because of its numerous tourist
attractions (Farstad, 2018).

In the literature on the subject, studies focus heavily on the second home development and
their environmental, social, cultural, and economic impacts (Brida, Osti, & Santifaller, 2011; Gallent,
2014; Hall & Muller, 2004; Hiltunen, 2007; Marjavaara & Muller, 2007; Muller, 2006; 2007; 2011a;
Muller & Hoogendoorn, 2013; Nouza, Olafsdéttir, & Maller, 2013; Overvag, 2011; Tress, 2002). The
majority of empirical studies on these subjects were conducted using the perspectives of second
home owners (Dias, Correia, & Lopez, 2015; Kaltenborn, Andersen, Nelleman, Bjerke, & Thrane,
2008; MclLeod & Busser, 2014; Muller, 2002a; 2011b; Norris & Winston, 2010). More recently,
however, some studies have focused on the perspectives of local authorities (Roca, Oliveria, Roca, &
Costa, 2012), and a few have applied qualitative (Barnett, 2014; Farstad, 2011; Litvin, Xu, Ferguson, &
Smith, 2013) and quantitative approaches (Kaltenborn et al., 2008; Perles-Ribes, Ramén-Rodriguez,
Moreno-Izquierdo, & Such-Devesa, 2020; Radulescu, 2014) in their research on this subject.

The use of second homes in tourism has been gradually increasing as of late (Soto & Clavé,
2018). The literature on the subject presents various theoretical studies on the development and
impacts of second homes. The majority of empirical studies conducted on the subject have not
taken into account the perspective of permanent residents, but instead have focused strictly on the
perspectives of second home owners, particularly those residing in the countryside. This study
featured three main research questions: What kind of impacts do foreign second home owners
have on city life?; What degree of satisfaction do the residents have in living with foreign second
home owners?; and Do permanent residents' perceptions on the impacts of second home tourism
affect their satisfaction level? This research was conducted based on residents’ perspectives in
Alanya, an important mass tourism destination of Turkey and the Mediterranean Tourist Region.
According to the research findings, which are supported by the available literature, some
recommendations were made to the relevant stakeholders and future research.

Second home tourism

Although such terms as recreational homes, vacation homes, summer homes, and weekend homes
are used interchangeably in the literature, applied individually, they fail to fully define the second
home concept, as the concept includes all of these terms (Hall & Miuller, 2004). Nonetheless,
considering the similarities between the terms, the second home can be defined as a dwelling, used
by owners or other people for a certain period of time, that is bought or rented for vacation or
recreational purposes and does not have the status of being a permanent home. The difficulties
involved in adequately defining second homes result in their diverse categorizations. Baud-Bovy
and Lawson (1977) categorized second homes according to their distance from permanent homes
and the duration and frequency of use. In another categorization, they were separated into three
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classes as non-mobile (stand-alone cottages and houses, etc.), semi-mobile (caravans, tents, etc),
and mobile (sail boats) (Newig, 2000, as cited in Hall & Mller, 2004).

The relationship of second homes to tourism is highlighted in most definitions and
categorizations. However, they started to be used as an overnight stay in tourism such as caravans,
holiday camps, and self-catering accommodations (Statista, 2018). Furthermore, studies related to
second homes in the literature show that they have become an essential part of tourism (Brida et
al., 2011; Dias et al.,, 2015; Hiltunen, 2007; Jaakson, 1986; Kaltenborn et al., 2008; Muller, 2002a,
2002b; Mdller, Hall, & Keen 2004; Radulescu, 2014; Roca et al, 2012; Tress, 2002). Second home
tourism is a type of tourism that has materialized as a result of the purchase or rental of second
homes for recreational purposes by owners, their relatives, and friends or vacationers. This kind of
tourism includes all the options related to travels and overnight stays (Tress, 2002). As a result of
this mobility, people from different cultures are able to come together and interact in various social,
cultural and economic areas. This interaction also includes the one which takes place between
second home owners and permanent residents. Within this study, the interaction between
permanent residents and foreign second home owners was highlighted.

Interaction between residents and second home owners

The purchase of second homes throughout numerous countries of the world leads to the
interaction between many different cultures. Since second home owners are regarded as tourists, it
is not always easy to distinguish the interaction between residents and second home owners and
tourists-residents’ interaction (Brida et al., 2011; Tuulentie & Kietavainen, 2020). However, second
home tourism does have distinctive features. Most importantly, the second home owners become
part of the local community (Miller, 2002a). Therefore, a multidimensional interaction occurs
between permanent residents and foreign owners in socio-cultural and economic terms.

Socio-cultural interaction

There are many pros and cons for both sides in the interaction between residents and second home
owners. On the positive side, the interaction facilitates the breaking down of prejudices, and in the
second home owners' desire to learn the local language in order to communicate with the local
people, they can establish closer ties with the local community (Adamiak, 2018). In more economic
terms, when foreigners start buying houses in an area, an acceleration in infrastructure investment
(water, electricity, health, education, etc.) takes place, which in turn serves to improve the quality of
life for the residents (Kaltenborn et al., 2008; Roca et al.,, 2012). As the communicative ability of the
residents gradually improves through their interaction with foreigners, their self-confidence is raised
and they are able to gain valuable international human relations experience (Kaltenborn et al.,
2008). Also, the second home owners live side by side with the permanent residents, neighborly
relationships can be formed, and the social environment for both is enlarged (Litvin et al., 2013).
Another important interaction in the social life constituting the dynamics of second home
owners and permanent residents is the marriages entered into with foreign second home owners.
These marriages, however, can have not only positive but also negative results. For example, if the
couple should divorce for any reason, the children can be negatively affected and social problems
can arise (Wong & Musa, 2017). Sometimes disagreements between permanent residents and
second home owners can crop up, and social conflicts can occur among the groups (Brida et al,,
2017; Litvin et al., 2013). These conflicts can erupt as a result of second home owners' unwillingness
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to interact with the permanent residents, the tendency of second home owners to buy homes in the
areas where people of their own nationality reside (Honkanen, Pitkédnen, & Hall, 2016), or the
presence of social status differences among groups.

Increases in the demand for second homes can affect the architectural style of the local culture.
Today's second homes feature modern designs, marked by exterior techniques and the use of high
quality material, while the area surrounding the homes tend to undergo development so as to
include recreational facilities, such as bathhouses, pools, spa centers, sports facilities, cinemas,
shopping centers, etc. (Manisa & Gorguld, 2008). Second home ownership enables the coexistence
of different cultures. However, these differences can result in cultural conflicts between residents
and second home owners (Hoogendoorn et al, 2007). In the event that second home owners
underestimate certain cultural values of the local community, residents are provoked into reacting,
which in effect leads them to adopt negative attitudes towards second home owners. Moreover, the
language barrier results in limitations in communication (Hiltunen, 2007).

Economic interaction

The presence of foreign owners generates a number of economic impacts on the destinations
wherein they reside. These impacts can affect the residents not only positively but also negatively
(Larsson & Muiller, 2019). Second home owners buy homes for the purpose of having a place to
spend their holidays and of making investments in other countries. During the periods in which the
homes are not used, some owners rent them out, while others purchase the homes strictly for
investment, renting them out and obtaining revenues via real estate companies (Kog, 1996).

The positive effects include the new business opportunities that arise from the increase in
second home ownership (Farstad & Rye, 2013), the economic growth that occurs, especially in
second home destinations that are in mountain regions and rural areas (Dadvar-Khani, 2019), the
rise in demand on local products and the consequent rise in the revenues of the local residents
(Brida et al., 2011; Roca et al., 2012), the development of new shopping facilities as a result of the
higher demand for local products (Gallent, Mace, & Tewdwr-Jones, 2005), and lastly, the stimulation
of the real estate sector, whereby new revenue-creating opportunities are created for residents
(Kuentzel & Ramaswamy, 2005). On the other hand, the negative impacts of second home owners
on the economic life of the community include housing price inflation in the areas heavily
populated with second home owners (Gallent et al., 2005), the increase in real estate prices caused
by the high demand for second homes and the resulting difficulty residents face in being able to
buy homes (Cho, Newman, & Wear, 2003) and lastly, the displacement of the permanent residents
due to the above stated reasons (Marjavaara & Miller, 2007).

Methodology

Study area

Alanya has a population of 312,319 (Turkey Statistical Institute, 2019), and is located in the
Mediterranean region, 135 km away from Antalya. It is a city whose bed capacity is 176,993 and
which received 4.6 million foreign tourists in 2018. This figure constituted 12% of the total number
of foreign tourists who visited Turkey and 31% of the total number coming to Antalya (Alanya
Chamber of Commerce and Industry [ACCI], 2019).
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According to the available data, people from 90  Table1
different countries have 42,882 second homes in  Nationalities of foreign owners in Alanya
Alanya. Ranking them according to the countries with  (Thefirstten countries)
the highest number of second homes in the city, the Country Number of homes
Russian Federation is the first with 7,555 homes, Norway
is the second with 5,875 homes, followed by Germany Russian Federation 7,555
with 5,253 homes (Table 1). In 2018, 6,186 people from Norway 5,875

74 different countries purchased a second home in Germany >253
Al In addition, 20,619 le from T2 Dok 20
lanya. In - addition, 20,619 new people from 11 Sweden 3,613
different countries received an official residential permit Netherlands 2582
in Alanya (ACCI, 2019). Finland 2,074
Ireland 1,626
Questionnaire design, sampling, and data collection :raq 1222
ran '

A quantitative research method was used in this study.  Note. Adapted from Alanya Ekonomik Rapor

The data were collected through a structured 2078 [Alanya Economic Report 2018] by

questionnaire comprised of three main sections. The  Alanya Chamber of Commerce and Industry,

first section addresses the characteristics of residents, ~ 20'° (https//www.altso.org.tr/yayinlarimiz/
L . alanya-ekonomik-rapor/alanya-ekonomik-

the second—the home owners' impacts, and the third— rapor-2018/).

the residents’ level of satisfaction with living with second

home owners. In the research, a scale was developed to

determine the impacts of second home owners. The aim of the scale was to measure how the

residents perceived second home owners’ impacts on the socio-cultural and economic structure of

the city. The development of the scale involved three distinct steps: initial item development,

performance of a pilot study, and determination of the actual study sample.

To begin the research, a review was conducted on the empirical studies related to research
subject in the literature. An item list was then formed with 100 items about the impacts of second
home owners (Cavus & Colakoglu, 2009; Cevirgen & Kesgin, 2007; Glnduz, 2003; Hiltunen, 2007;
Miuiller et al., 2004; Oguzhan & Bayezit, 2002; Oztiirk Akdu, & Akdu, 2007; Ungiren & Dogan, 2010).
English items obtained from foreign sources were translated into the Turkish language. Some items
were added to the list by the researchers, including 3 satisfaction items. The items were prepared
using a 5-point Likert-type scale, where 1 indicated “completely disagree” and 5 “completely agree”.

Next, the questionnaire was formed. Firstly, the expressions that are in the same direction or
whose meaning was unclear were removed. It featured 50 items to determine the second home
owners’ impacts and residents’ demographic characteristics and levels of satisfaction. A pilot
study was conducted using 50 randomly selected residents to determine whether or not the
guestions were incomprehensible or complicated. The reliability of the whole scale was then
tested. Cronbach'’s alpha was found to be .739. After the completion of the first pilot study, the
questions relevant to the impact and satisfaction were separated by the researchers. The second
pilot study was conducted using 50 academicians. Cronbach’s alpha on the impact scale was
found to be .850, and the satisfaction scale’s reliability was found to be .744. Finally, the
questionnaire for the actual study was created and featured 46 items (36 items on the impact
scale, three items on the satisfaction scale, and seven items on the residents’ demographic
characteristics).
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A stratified random sampling technique was used to determine the sample for the study. The
population of the research included Alanya Municipality and five districts connected to the city on
the southeast. In order to gather data, a face to face survey was conducted with 460 residents.
Seven questionnaires were discarded because of missing data. Consequently, 453 questionnaires
were evaluated.

Respondents’ profile

The respondents’ profile is summarized in Table 2 which shows that 53.6% of the respondents
were male, 31.1% between the ages of 26 and 33, 41.7% of the high school graduates, 64.5%
residing in the center of Alanya, 54.9% living for less than 10 years in the city, 56.9% working in
the tourism sector directly or indirectly, and 70.2% have a close relationship with second home
owners in the form of neighborhood, friendship, and family relations. As a necessity of living
together in the city, the remaining 29.8% are in a more general relationship with them—
commercial, social, etc.

Table 2.
Respondents’ profile

Categories N % Categories N %

Gender Educational level
Male 243 53.6 Primary school 51 1.3
Female 210 46.4 Secondary school 83 18.3

Age High school 189 417
18-25 127 28 Associate degree 51 13
26-33 141 311 Bachelor degree 77 17
34-41 99 219 Master/doctoral degree 2 0.4
42-49 52 1.5
50 or over 34 7.5 Duration of residency (years)

Place of residence Less than 1 18 4
Alanya 292 64.5 1-5 13 24.9
Cikcilli 28 6.2 6-10 118 26
Oba 41 9.1 11-15 72 15.9
Tosmur 16 35 16 -20 33 73
Kestel 20 44 21-25 31 6.8
Mahmutlar 56 12.4 26 or over 68 15

Relationship status type Relation to the tourism sector
Continuous m 24.5 Direct nz 25.8
Partial 207 457 Indirect 141 311
None 135 29.8 Never 86 19
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EFA and CFA results

In this exploratory study, EFA was conducted first in order to determine the dimensions of the
perceptions of the local people. Thus, it was aimed to gather the perception measured by 32
questions under fewer factors. In addition, an answer to the first research question was sought.
Then CFA was performed to verify the obtained factor structures. This enabled us to test whether
there was a high correlation between the items. High correlations between items or factors lead to
errors in Structural Equation Modeling (SEM). Therefore, these must be eliminated before analyzing
the model. Using a small number of items in SEM is an important condition for more accurate
results. Therefore, it is recommended to use a smaller number of factors instead of multi-item
scales. Second-level CFA should be done in order to see and correct errors in factor structures. For
this reason, this systematic approach was followed during the data analysis phase.

In the SHTIS, 8 items were eliminated because their factor loadings were under .50 and they did
not create a significant factor structure during EFA. In the result of the analysis, a total of four
factors were obtained: Economic Benefit (ECB), Socio-Cultural Cost (SCC), Socio-Cultural Benefit
(SCB), and Economic Cost (ECC). The four factors explained 54.74% of the total variance (Table 3).
The overall reliability of the scale is .849 (&) and KMO value is .905.

The results of the questionnaire showed that the residents felt that the foreign second home
owners increased both economic costs (M = 4.33) and economic benefits (M = 4.18). It was also
indicated that while their interaction with second home owners affected their socio-cultural life
positively (M = 4.07), they were nonetheless anxious about the socio-cultural cost (M = 3.24). A CFA
was conducted in order to confirm the factors obtained from the EFA (Table 3).

Table 3
EFA&CFA results for SHTIS
Factors and Items EFA Loading CFA Loading Mean EFA (o)
Factor 1. Economic Benefit (ECB) 418
E33 It* increases total tourism 823 88 421
revenue
E34 It |r1c.rea§§s financial resources of 771 9 416
municipalities
E25 It creates new job opportunities 761 7 4.08
E24 It |ncre§s§s shopping 705 76 407
opportunities
i i i 921
E35 It con{t{nbutes to the international 724 923 431
recognition of Alanya
E27 It mcrgases revenue of tourism 714 79 416
companies
E32 It Igngthens the duration of 695 87 417
tourism season
E36 It provides economic benefits to 686 087 45

residents
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Table 3
Continued
Factors and Items EFA Loading CFA Loading Mean EFA (o)
Factor 2. Socio-Cultural Cost (SCC) 3.24
C4 It undermines residents’ spiritual 717 5 33
values
S17 1t ;au§es negative changes in 689 66 574
family life
C3 It increases gnethmal behaviors in 680 59 335
the community
C6 It spoils cultural integrity by
increasing admiration of foreign .667 .65 3.27
cultures
C11 It undermines the music culture .648 .68 342 848
C10 It affects the food culture 622 1 286
negatively
S16 It corrupts residents’ daily o 7 346
language
S22 It causes the debasement of local 518 503 306
dress code
S211t negatlvgly changes'the 599 504 30
understanding of marriage
S19 It |ncrea§es the aIcoho! Sa4 566 307
consumption of the residents
Factor 3. Socio-Cultural Benefit (SCB) 4.07
C7 It increases international artistic 718 83 41
and cultural events
S13 1t cont'rlbu'tes to the ' 699 3 409
modernization of the city
C8 It improves the architectural style 598 77 38
positively
C5lti the educati d 832
increases the education an 649 74 381
cultural level
S18 It cregtes new.l.e{sure and 53 74 423
recreational facilities
S23 It gncourages the learning of 613 69 439
foreign languages
Factor 4. Economic Cost (ECC) 433
E29 It increases the office rents 854 901 435
E30 It increases the house rents 843 .95 4.36 91
E28 It increases the home prices 824 .89 4.37 '
E31 It raises the cost of living 752 .87 4.27

Note. *It = Second home tourism.

As the first level CFA goodness-of-fit was determined to be at an acceptable level, the four
factors obtained as a result of the EFA were confirmed. More details are presented in Table 4.
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Table 4

The first level CFA Goodness-of-fit Indexes for SHTIS
Indexes Ch"&‘i;we X/df RMSEA GFI AGFI  CFI RMR SRMR
Values 733.22 2.50 0.059 092 086 099 0.094 0.081

Status Significant  Acceptable  Good Acceptable  Low  Good Acceptable  Acceptable

According to the second level CFA results, the fit indices of the model built on factor structures
are valid (Table 5). There is no correlation error between the factors. Thus, it was verified that
suitable conditions were provided for SEM.

;lavslfeiond level CFA Goodness-of-fit Indexes for SHTIS
Indexes Chi'&‘i;are x/df  RMSEA GFI AGFI  CFI RMR SRMR
Values 657.49 2.24 0.047 0.92 0.88 0.98 0.087 0.073
Status Significant ~ Acceptable  Good Acceptable  Low  Good  Acceptable Acceptable

The items on the satisfaction scale were gathered together under one factor, designated as
Satisfaction (SAT), as a result of EFA. This one factor explained 84.52% of the total variance (Table
6). The general satisfaction of the local people is low (M = 2.81). While the residents were found not
to be dissatisfied with second home owners (M = 3.11), they nonetheless did not want them to have
more homes (M = 2.71) or have the benefit of more flexible conditions for buying homes (M = 2.61).
Thus, the answer to the second research question has been reached.

Table 6.
EFA results for satisfaction scale
Items Factor Loading Eigen-Value Mean Alpha (o)
Satisfaction (SAT) 2.53 2.81

S11am satisfied with living with second
home owners

S2 If | were authorised, | would make the
conditions of foreign estate ownership 0.937 2.61 .908
more flexible

S3 I am pleased that more foreigners buy

0.944 31

. ) 0.875 2.71
homes in our city
Total Variance Explained (%) 84.527
KMO 0,720

Note. Bartlett's Test of Sphericity 966.022 (Dif. 496; Sig. 0.000).

Correlation and structural equation modeling

A correlation analysis was performed to determine the relations between SHTIS factors and SAT
factor (Table 7). According to analysis results, the factors with the highest relationship between
them were ECB and SCB (r = .600; p < .01). There was a significant, positive relation between ECB
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and SCB. There was a significant, negative relation between ECB and ECC (r = -0.526; p < .01) and
finally, no significant relation between ECC and SAT (r = .050; p > .07).

070 ECC \
0.63 1.00 0.95 / M1 <+ 0.4
054 ECB W o 0.77
037 @ 092—p M2 |e016
099 SCC 008 095
/ 0o M3 €010
069 SCB ¥2 = 44.28, df = 13, p-value = .00000, RMSEA = 0.053

Figure 1. Research model.

A SEM analysis was performed to determine the impact of SHTIS factors on SAT (Figure 1). As a
result of this analysis, fit indicates were found to be significant (x°/df = 3.40; RMSEA = 0.053;

Table 7
Correlation analysis results

Factors 1.ECB 2.SCB 3.ECC 4.SCC 5.SAT
1. ECB 1
2.SCB .600* 1
3.ECC -526*  —315* 1
4.5CC -186* -239* J1471* 1
5. SAT 248* .208* .050 -.312* 1
Note. *significant at the .01 level.
Table 8
Structural equations models’ paths
Independent Dependent
Variables Variable B i !
ECC -74 64 11.98
ECB .65 .20 9.71
SCC SAT -78 .58 10.67
SCB .57 49 10.52
Conclusion

AGFI =0.90; GFI = 0093; CFI = 0.90).
Second home tourism has a positive effect
on SAT. As a result, second home tourism
is a significant predictor of SAT.

SCC is the most important predictor of
the SAT factor (8 = -0.78; t = 10.67). ECC is
the second important determinant (8 =
-0.74; t = 11.98). ECB (B = 0.65; t = 9.71)
and SCB (8 = 057, t = 10.52) are
determined as other important predictors.

Findings show that local people
prioritize negative impacts. Although there
is no big difference between them, the
negativities felt in the socio-cultural sphere
are a little more a priority than the
negativity in the economic sphere (Table 8).
The third research question was also
answered with the data obtained.

The results of the study showed that the presence of foreign second home owners had socio-
cultural and economic impacts on the city’s life. From the analyses, it was clear that the residents
perceived these impacts on different levels.

In terms of SHTIS, the residents felt that the presence of foreign second home owners in Alanya
had economic costs, such as rise in the cost of living and the increase in home prices as well as
socio-cultural costs, such as an undermining influence on spiritual values and the corruption of the
local culture. The residents did, however, also indicate that the development of second homes in
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the region created certain economic and socio-cultural benefits, such as new employment
opportunities and shopping options, the extension of the tourist season, new leisure and
recreational facilities, and an opportunity for local residents to learn foreign languages. The findings
show that the negative perceptions of the local people in terms of economy and their positive
perceptions in socio-cultural terms are high.

As for the questions related to the levels of satisfaction, the residents indicated that they were
not dissatisfied with living with foreign second home owners, but only that they did not want them
to have more homes or more flexible conditions to buy them (Casado-Diaz, Casado-Diaz, &
Hoogendoorn, 2020; Paris, 2018). These responses suggest that the residents harbored anxiety
about the prospect of foreigners having more estates in their area (Golmohammadi, 2019). A
positive relation was observed between residents’ satisfaction level and economic and socio-cultural
benefit perceptions related to the impacts that foreign second home owners had on the city’s life
(D' Emery, Pinto, & Almeida, 2018). On the other hand, a negative relation was seen between
residents’ satisfaction level and their socio-cultural cost perceptions.

The most important factor affecting the residents’ satisfaction level was socio-cultural cost, a
finding suggesting that residents placed greater importance on the socio-cultural cost than on the
other factors. Another important factor affecting the satisfaction of local people is economic costs.
The cost to the city's economy derived by foreign owners of second homes had a negative impact
on the residents’ perspectives of them. Although ECB and SCB are also effective on satisfaction, it is
seen that negative effects are more prominent. This is an expected result. In destinations where
tourism has just begun to develop, the economic benefits of tourism are at the forefront for
residents. Social, cultural and economic problems begin to emerge as a result of the growth of
tourism activities. Thus, doubts arise among the local people about the long-term benefits of
tourism. Initially, the positive attitude toward tourism starts to change negatively (Butler, 1980).

In cases where the residents’ satisfaction level decreases, it is possible that there is disagreement
between second home owners and residents (Mirabolghasemi, 2019). Therefore, it is necessary to
build second homes according to a detailed plan and to take into account the balance between the
populations of foreign owners and residents (Back & Marjavaara, 2017). Otherwise, the increasing
number of foreigners can create pressure on the residents and lead to the socio-cultural degradation
of the local community, which in turn can possibly jeopardize the socio-cultural structure of the society
and result in the increase of anxiety for future generations (Rudsari & Gharibi, 2018).

Second home tourism depends on voluntary immigration. As a result of this, people from
different cultures live together with the local residents in the same economic and socio-cultural
structure. This situation may cause some communication disconnections, incompatibilities, and
conflicts between cultures. For different societies to be integrated with each other, it is important to
establish the right communication channels and develop social policies for the culture of living
together. Policy makers, local authorities, non-governmental organizations (NGOs), and other
related stakeholders in the society should work together to raise the awareness of local people
living with foreign cultures. The foreigners’ associations need to cooperate with local authorities and
NGOs, and manage activities in such a way as to increase the residents’ participation in the
associations. In this way, the negative perceptions harbored by the residents’ can be dissolved and
both sides can be drawn closer to one another. All these actions are important for the sustainable
development of secondary housing tourism in the region.
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Limitations and implications

The study was conducted with permanent residents only and did not involve second home owners,
local authorities, NGOs, or tourism companies. Moreover, the study focused strictly on the socio-
cultural and economic impacts of second home owners, disregarding the environmental impacts on
account of the fact that the number of second home owners was too small to have a significant
impact on the environment. Looking at this particular issue of environmental impact more broadly,
the important question to ask is whether the destination is managed well or not, as the large-scale,
fast and relatively unplanned development of second home tourism can bring the risk of spoilage
of the local eco-system and cause environmental pollution (Mdller, 2002b; Radulescu, 2014). The
planned development of second homes, in harmony with the laws and the environment, minimizes
the possible negative environmental impacts.

For future studies, it is recommended to determine what kind of anxieties the residents have
toward foreign ownership, to conduct research about other factors affecting the residents’
satisfaction with living with second home owners, determine the impacts of foreign ownership on
the residents’ quality of life, determine the other stakeholders’ perspectives toward foreign
ownership, and encourage similar studies in different areas of Turkey, the Mediterranean region
and the world where second homes have been developing. As a conclusion, this study was
conducted before the COVID-19 pandemic. Therefore, it is recommended to determine whether
there has been any change in the perceptions of residents toward the settled foreigners during the
pandemic process.
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